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2021 4£ 10 H, EAFHLERHHLE 26 3k, FHHEK 4.0%, Hif 5G F
BL 16 7k, [ LK 33.3%, (HFMIFHL_LiHHLAEE R 61.5%.
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BL 188 75k, RILLHEK 3.9%, HFMFHL_LiTHHLAEE R 49.5%.
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2021 4 10 A, EF=EFHLH5E 2281.1 5#, FLHEK 12.2%, &
R FHLE B B 67.9%; ER#HHLAL 25 5%, FHBEK 13.6%, &FEBIFHL
BT HHLA R 96.2%,
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20214 10 H, MEeFHLL R 3268.1 K, FELBEK 30.6%, SR
FHH R 97.3%. 2021 4F 1-10 H, HAEFHLH & 2.75 1LEB, Y
K 13.4%, HFEBIFHLHKRER 97.6%.
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2021 4 10 A, WREFHLLHHPLAL 25 3%, LMK 13.6%, &HFEHF
PLEFHHLEI SR I 96.2%. 2021 4 1-10 A, HREFHL_LAuHdLA Rt 325
W K 11.7%, &R EgdL A 80 i 85.5%.
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