WEET: 2024 & 3 HEA™HAFHLEE 2138. 0 7 1E,
H e 56 FHLGEE 83. 0%.
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2024 4£ 3 A, M FHLL 188 2138.0 J5&E, AL FRE 5.5%, Hir,
5G FAHL1773.6 Jk, FHHEK 2.3%, HEBFHLHERE 83.0%.

2024 4 1-3 A, EAWSGFHLHGEE 6741.5 5, FHEHK 7.4%, H
Hr, SG FHL 5643.3 1k, MK 9.6%, HEMFHLL TR 83.7%.
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2024 4 3 H, EWNFHLLEHHHLE 47 3%, FLLTHE 2.1%, L 5G F
ML 23 3k, FILLHK 15.0%, &FEBIFHLETHFHLEEER 48.9%.

2024 4£ 1-3 H, EHHNFHLEFHAHLEL 97 3k, FHHEK 9.0%, Hrf 5G F
ML 49 3, FILEHK 28.9%, &FEHIFHLETHALEEER 50.5%.
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2024 4£ 3 A, E~ P %R 1763.3 H#, L TFH 8.5%, K
HIFHLH R B 82.5%; EHipibLA 43 &, WM 4.4%, SFEBFEH BT
HPLEIHEI 91.5%.

2024 4 1-3 A, H= M PEHLH SR 5571.1 58, FEHEK 19.3%, &
RIS HLH Bk fG 82.6%;  ETHiALA 88 %, MBI 6.0%, & FMIFHL L
HHHLEIEE R 90.7%.
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2024 42 3 H, BREFHLHKE 2021.8 FH#, M THKE 6.2%, LFRFE
Pl S By 94.6%; BREFHLEMHALAE 29 3%, EELTHE 31.0%, HFEHF
Bl _EFFLEE R 61.7%.

2024 4 1-3 H, HieFHLH %8R 6377.3 HE, K 5.8%, HFHM
FHLH B R 94.6%; RAREFHL LT HHLA 65 3k, [ THE 18.8%, &M
FHL_ETHALE B RN 67.0%.
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